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Harvard Business Review is a smart and modern magazine full of
thought-provoking content and rich infographics.

The magazine strives to improve management skills and ensure
a greater impact of best practices in our changing world.

Capabilities, outlook, knowledge, originality, innovations, talent and
inspiration — Harvard Business Review is not just about business or
management, but also about psychology, personal growth, research,
trends and outliers, relations, leadership, crazy ideas and experiments.
Naturally, all these aspects are framed within the context of
management theory and practice, thus helping to understand how to
better manage yourself, your career and your development.

Today Harvard Business Review is published in 13 languages and
distributed in USA, Great Britain, Germany, France, Italy, Spain,
Poland, UAE, Turkey, China, Japan, South Korea, Brazil and Taiwan.

In Russia, Harvard Business Review has been published for 15 years.

Editor in Chief Marina Ivanyushchenkova.
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REGULAR SECTIONS
FEATURES

« New and urgent ideas for business, including technologies

« Topical research and business trends

IDEA WATCH

« Original ideas and hypotheses based on current research

EXPERIENCE

« Practical advice and inspiration from business leaders,
practitioners and academics

Toplcs

Personal qualifications and skills
« Emotional intelligence and psychology
« Time management
« Leadership
« Communications
« Professional and personal development
« Strategy
« Operational management

« Decision-making
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SPECIAL ISSUES OF HBR RUSSIA

January / February

Best ideas

The first issue of each year is dedicated to the best and most influential
ideas in present-day management.

HBR Russia editors consider the materials of this special issue to be
both a strategic toolbox and inspiration for business leaders. Some
of them can be implemented right off, but experts believe that ideas
featured in the issue will still be relevant in the years to come.

June / luly
SPIEF

In the run-up of St. Petersburg International Economic Forum, this
issue of Harvard Business Review Russia is focused on development
of economy and business in the country.

The June-July issue is always included in the official press-list of SPIEF
and distributed to delegates on the premises of the Forum.

November

100 Best performing CEOs in the world

The annual ranking of Harvard Business Review lists chief executive
officers with highest results throughout their careers in senior
positions.

The work of CEOs is thoroughly reviewed on the basis of objective
criteria of efficiency. Leaders with a less than two years tenure and
those, who have been under arrest or trial, are not included in the
long list.
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ADVERTISING FORMATS

Magazine
1 page Spread
[ 2/3 page j ( 1/2 page ( 1/3 page j
PRICE* RUB
1 page 475 000
Spread 840 000
2/3 page 320 000
1/2 page 250 000
1/3 page 170 000

* —excluding VAT 20%
** —excluding the cost of production



ADVERTISING FORMATS

Magazine

SPECIAL POSITIONS RUB
1st spread 1150 000
2d spread, 3d spread 1 000 000
4th cover 960 000
3d cover 595 000
Page next to the letter of the editor-in-chief 595 000
Page next to the table of content 595 000
Page next to the musthead 595 000

SPECIAL FORMATS RUB
Gate-folder from the first cover** 1290 500
Double-sided insert (2 pages)** 985 000

* Source: Yandex.Metrica



SPECIAL PROJECTS

HBR Russia collections

Printed versions of thematic anthologies is a new product under
the HBR Russia brand. Each selection provides valuable practical
advice and theories in the area of business strategies, technologies,
innovation, leadership, corporate governance and human resource
management.

Smart business practitioners seek advice on everyday and strategic
challenges in these collections of articles focused on ideas that can have
a profound effect on their personal and professional lives.

FEATURES:

Exclusiveness. Content and design according to the partner’s specifications in
compliance with the corporate style of HBR Russia.

« Co-branding (branding of the partner on the cover + other advertising
opportunities: corporate bookmark, 4th cover, 1st page spread, etc.

« Partner’s welcome address

« Limited circulation

OCCASIONS:

Company anniversary
« Corporate gift for employees and partners
» Corporate library replenishment
» Big corporate events (conferences, forums, festivals)

« Brand awareness



SPECIAL PROJECTS

HBR Russia collections

SPECIFICATIONS:

« A5 format
e Minimum volume — 100 pages (96 pages + 4 cover)
« Minimum circulation — 200 copies.
« Production time — 1 month
« Door to door delivery
« Project cost — from 380,000 rubles excl.VAT 20%

EXAMPLES OF THEMATIC COLLECTIONS:

« Artificial Intelligence
« Big Data Management
« Women and Leadership
« Successful Negotiations

« Disruptive Innovation Guide

ChopHmk cTateil
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DIGITAL

Web-site

The web-site contains
materials from print issues, as
well as exclusive content not
included in the print version.
Full access to all materials is
i subscription-based.
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THE AUDIENCE

Digital

Entertainment and leisure 81%
Leisure and travel 69%
Construction, arrangement and repair 67%
Business 65,7%
Fducation 60%
Transportation 56%
Finance 50%
Telecom 46%
Real Estate 45%,

Electronics 43%

* Source: Yandex.Metrica



ADVERTISING DIGITAL
FORMATS

Banners

Web-site
990%200

300%600
TGB

Mobile

300x50

300%250




ADVERTISING DIGITAL
FORMATS

Partnership materials on the website hbr-russia.ru

The topics of partnership materials are proposed by clients and
require support from the editor-in-chief of HBR Russia.

Texts are created by editors of commercial projects and
approved by the editors of HBR Russia.

FORMATS:

« Interview

« Article

ANNOUNCEMENT:

« Native format in the editorial grid on the main page

« Banner positions on hbr-russia.ru and vedomosti.ru

IMPORTANT:

Layout is different from the editorial and is marked as
“partnership material”

« The material is not included in any regular section of the site.

- Upon completion of the announcement, material is available only
by direct link.

« Indexing is not guaranteed



ADVERTISING DIGITAL
FORMATS

Advertising text on the website hbr-russia.ru

The material is prepared by the client or by editors of
commercial projects.

The material is marked as «advertising».

FORMATS:

e Interview

« Article

IMPORTANT:

« The material does not appear in any regular section of the site.

« Upon completion of the announcement, the material is available
only through a direct link or through a search on the site.

« Indexing is not guaranteed.

ANNOUNCEMENT:

« Banner positions on hbr-russia.ru and on vedomosti.ru



ADVERTISING DIGITAL

FORMATS

Newsletter

NEWSLETTER WITH PARTNER'S
ADVERTISING MATERIALS
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GLOBAL

FORUM ONUMMUACKWA

27-28 nonGpn I Mockea /! Synergy Global Forum

1a TpewineR 438N% Md pRctkasind & Bynagy D ota Faum 2 bae-Motes DA
A TR M P g Mo

o0

2 91 rryny Srenzyy Giohial Fr
B TR G4LE JEREiol cogym,

e Ky prepees B g casii

Euiit BT & 50T yuaTiaenoe, B Hulsusou
Y Fowps SvaeT odmannoic AN CHHM GO0 eEvTIn 20 S0 Mana0e
— PEATPARAMETEIOA ¢ TOHISHALFEZ03 3 [octid, CHI n Eegorbl

A oty R TYTAT B 1L TR AT ASRTM, €01 KTTO R
O Priapn Bpnsecan — iy issind re-nasman epnapsigen Wil

Grop

Maiix TalbcoN — nerangasusit S0coup, anaueney kowrEees 101 Mics

Pramatior

Onmeer Croym — wHIpo-ocop, ToMmE TAyTo8T Npewis ¢ Doeps
Harcote Hiounac Tarmii — s 8 v sr AR Teasis ok
elegen

= H BRI MO AR METHES ISIN L OCATED, NAGATENL M MOLEIET
ToHi Bbbazn- — SEMTEHSHIZ MoLi6r of, Ratos Teatay Mird Map

Aprines o, T A BT AT o TS R AgEEI T

e famfl e XV, poropos o4 gan

IOLHATIG A0 Synarey Global Forar .

uesa oer spoare? e

“nacsan Prwes Dopyed T3, KINPIHE K2, 1OTBOCEM L ECIM BaM HhyRiiL 12000
MEPTHEDE Kfike-Thi ¢ NP4 Batric-canas, Bynerdy Clobel Forurt — nZedfsHan

AN T Y12 AT 15 070 s MK

Ly Eicbal Zo-un poige 27.25 soaton o CK vCrammbooie. Sac waer vaxa
HOCKEM O3 HOHTEHNA, HORLIG MENZ0LIG (EHESETL M MILLILIA XIPEL 010N B
B0%8 44 (AZBANGbE YDOBEH:. [IPHEZEIMHATTASD K GOHONY #3 GAME R

Al

Dprasmsatop
1
TPRC IHHLX BPELRTALSA AMEA, 32 1urs 30 ner Zadord w Wi npow.

8 B Vol BT A (13 argiid B 1R Ty o et

£ e 5230 4 700C NPEAT PAHAMETONG:, EYHOBSAATAr O/ W Y2 EAZCPRNLILIK
cneurankitoa Nonaikes Byrerdy Clzbal Forur, Likora Enseca «Canspin s

PR YT T et ol e Sy gt Facin

¥ FIESarp R INETS TR AR Upvy < Epon peraiorars Geamcas

EDITORIAL NEWSLETTER +
PARTNER'S ADVERTISING BLOCK

Harvard . 1l'l'-|_,'lr“T ¢
Business FIERENAET BREIHEG
Review

POCCIAA P Apmpra 25

ICak cABnNaTL TaK, ytofibl H YiHble NDAM SEMETA NN BaLUu
naen

[ea npaenna cTparerun
oeHoeatena Linkedin

Hak yexpam
HawankHKoB

100 cambix
abderTHEHLIX
reHepanbHbIX
AWUPEKTOPOB MHpa
2016

Y rNaB KOMNaHUA 8CTs
HEMANO NPHYHH
CHOHYCHPOBATLCR Ha
BAMmERLIEN GYyLIEM:
MeAneHHERA pOCT, A3BNeHKE
AKUMOHEPOB-BKTBKCTOB,
NONHTHYECKME DIHTODEI K T.
A DAHAKO HEROTOPL e
PYHOBOAHTENH YMYAPAIOTCH
CMOTPETL BAANS — W
MHOTHE okl MORPAT KX
OPraHH3aLHK AOOHBAKTCR
BLICOHMX JHOHOMMURCHMX
pesynbTaton, Kio He 5T
nioan? OTBET — B Hawem
CIMCHE IY4ILIHX
reHepaneHe X AWpeKTopoB
2016 ropa.

Improve your drive




SPECIAL PROJECTS

The opening of the new issue

The project is presented as collaboration between HBR Russia and
a partner. Publications in the new issue are publicly available for
a certain period of time. With support of the partner, users can
download a new number for free by filling out the contact form.

The magazine is published monthly, while January — February
and June — July are double issues.

PROJECT MECHANICS:

A landing page is created on hbr-russia.ru website with a welcoming
address and a partner company‘s logo. The page contains a brief
description of the issue and a questionnaire form. Users get links to
download the new issue after filling out the contact form.

The project duration — 2-3 weeks.

Example: www.hbr-russia.ru/special/samsung

PARTNERSHIP PACKAGE:

Image co-branding banners
» Co-branded e-mail newsletters (editorial and exclusive)
« Landing branding of the project (970x250 and 300x600)
+ User’s contact database
- Additional announcement on vedomosti.ru on request

« Announcements in social networks



SPECIAL PROJECTS

The opening of the new issue

Announcement 970x250
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SPECIAL PROJECTS

The opening of the new issue

Welcoming address of the partner and a download form
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SPECIAL PROJECTS

The opening of the new issue

Announcement mobile
300x250
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SPECIAL PROJECTS

HBR Russia digital collections

The best articles by Harvard Business Review authors and speakers.

HBR Russia collections are published in series of up to ten materials on
a particular topic, in pdf format.

The project is presented as a collaboration between HBR Russia and
its partner. Visitors of the website can download the collection for free
after providing their contact details.

Sample topics:

- Digital marketing

« Customer behavior patterns
+ Design thinking

« Emotional intelligence as a basis for leadership

Mechanics:

Landing page is created on hbr-russia.ru website with a welcoming
address and a partner company‘s logo. The page contains a brief
description of the issue and a questionnaire form. Users get links to
download the new issue after filling out the contact form. The project
time period is 2 weeks+.

Example: www.hbr-russia.ru/special/siemens

Partnership Package:

» Image Co-branding Banners

« Co-branding e-mail newsletters

« Landing branding of the project (970x250 and 300x600)
+ User contact database

« Announcements in social networks



SPECIAL PROJECTS

Collections

Landing example
Announcement 300x600
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SPECIAL PROJECTS

Collections

Welcome address by the partner and download form
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SPECIAL PROJECTS

Collections

Announcement mobile
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SPECIAL PROJECTS

Cases of companies

«Cases of Companies» is a new native platform for clients and
HBR Russia partners. The format allows a company to reach out
in B2B and B2C modes.

The platform enables companies to tell their target audience about
their best practices, business cases and products, in style as close as
possible to the Harvard Business Review editorial materials.

The entry point to the project page is located in the main navigation
menu along with other sections of the hbr-russia.ru website.

Content is created and edited by professional business journalists,
which guarantees the quality of materials at the level of editorials

Period — 1 month+.

Formats of the materials:
« Article

« Interview

Nuances:

- The company gets its own “personalized“ page on the hbr-russia.ru site

- After the completion of the contract, the company’s page will be excluded
from the navigation menu, but it will be saved and will be available via
a direct link

Partnership Package:

» Image Co-branding Banners

« Co-branded e-mail newsletters (editorial and exclusive)
« Landing branding of the project (970x250 and 300x600)
« Additional announcement on vedomosti.ru on request

« Announcements in social networks



SPECIAL PROJECTS

Cases of companies

Example
https://hbr-russia.ru/partner cases/sap
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HBR RUSSIA EVENTS

Club projects of Harvard Business Review Russia bring togethe a closed
community of professionals: top managers of HR, CFO, CMO, general
directors and business owners.

At the moment there are about two thousand guests in our club base,
who attend our business and social events.

Invitations to our events are individual and not transferable to third
parties.

FORMATS

Business breakfast
- Evening events
« Public talks

« Panel Discussions

HBR RUSSIA EXPERTISE:

Program formation, content filling
» Selection of speakers and moderators
» Inviting guests
» Media support in the magazine and on the website

» Newsletter for club members only

Upon request we can provide full service for our partners (including
the venue, catering, technical support and other services).

https://events.hbr-russia.ru
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HBR RUSSIA EVENTS

Business Breakfast with Victoria Mars

18 October, 2018

Cabinet Lounge

Closed business breakfast “Women in business: opportunities, stereotypes, practical
experience”

Special guest — Victoria Mars, a member of the board of directors
of Mars Incorporated.




HBR RUSSIA EVENTS

Project with ¢ PISC «Rostelecom»

A series of regional events (Voronezh, Barnaul, Yekaterinburg).

Main topic: “Digital modernization. The development of digital competencies”
Format: case club, cocktail.

Moderator — Vladimir Volkov, director of corporate clients department

at PJSC Rostelecom.

Speakers: top managers of SAP, QIWI, Royal Canin, Sollers, Otkrytie
Factoring.

Guests: regional business community, large and medium-sized enterprises,
business owners.

Undposan mog
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HBR RUSSIA EVENTS
Sberbank Private Banking project

Regular club meetings for women executives and business owners.
The guest level is UWI (ultra wealthy individuals).

Format: panel discussion, cocktail.

Moderators in meetings: Mikhail Kozyrev, Gor Nakhapetyan, Vladimir
Pozner, Ekaterina Mtsituridze.

Among the speakers: Irina Prokhorova, Nadezhda Solovyova, Olga Uskova,
Maria Piotrovskaya, Sofia Trotsenko, Evgenia Tyurikova, Anastasia
Tatulova, Inna Bazhenova, Yuri Bashmet.

Mexna
Bcerna
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CONTACTS

Publisher

Yana Mefodieva

y.mefodieva@hbr-russia.ru

Advertising director
Olga Shilova

o.shilova@hbr-russia.ru

Digital Sales Director

Mila Makarova

m.makarova@vedomosti.ru

Special projects director

Victoria Chernyshkina

v.chernyshkina@vedomosti.ru



